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In the 21st century, with the rapid development of information and network 
technology, a growing number of businesses have transferred their activities to the 
internet and the e-commerce has entered a stage of rapid development. In the 
meanwhile, however, the market competition is becoming so fierce. That the major 
e-commerce sites require to establish a good user experience and enhance their 
market competitiveness in order to win the competition. 
In China, although B2C e-commerce has been developing rapidly, the 
theoretical research in this field is still insufficient, with the study of user experience 
still in the initial stage. The existing research of user experience remains in the 
design of interface, or learns from the experience of some existing mature foreign 
sites, lacking systematic methods of analysis for scientific experiments. In this 
regard, by selecting Jingdong Mall as a case study and conducting user experience 
analysis and experimental research, the paper hopes to give some inspiration to the 
improvement of user experience for Jingdong Mall and provides references for 
future theoretical research in this field. 
This study mainly consists of two parts, which are the theoretical study and the 
experimental research. In the theoretical study, based on the domestic and foreign 
academic achievements and in combination with the theory of e-commerce, user 
experience research and testing methods, the thesis will clarify and analyze the 
existing theoretical system of user experience, in order to prepare for the subsequent 
research and experimental analysis. Usability testing and questionnaires will be used 
in the experimental research, and at the end of the experiment, experimental 
measurement method is applied to analyze the results, and to identify the problems 
in the user experience of Jingdong Mall site, based on which optimization 
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